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The Northwest PTTC is a partnership led by the Social Development Research
Group (SDRG) at University of Washington (UW) School of Social Work in
collaboration with the Prevention Science Graduate Program at Washington State
University (WSU), and the Center for the Application of Substance Abuse
Technologies (CASAT) at the University of Nevada, Reno (UNR).

Northwest partnering institutes share a vision to expand the impact of community-

activated prevention by equipping the prevention workforce with the power of
prevention science.
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Disclaimer

This webinar is supported by SAMHSA of the U.S.
Department of Health and Human Services (HHS) through
SAMHSA Cooperative Agreement # H79SP080995. The
contents are those of the author(s) and do not necessarily

represent the official views of, nor an endorsement, by
SAMHSA/HHS, or the U.S. Government.

This webinar is being recorded and archived, and it will be
available for viewing after the webinar. Please contact the
webinar facilitator if you have any concerns or questions.



Housekeeping

* Q&A Pod

* For technical support email
Karen at ktotten@casat.org

* Webinar recording and
presentation slides

* Certificates of attendance
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By the end of this session you will be able to:

O 1 _ Describe what Media Literacy is

()7 . Understand how Emotion and Cognition affect
" Information Consumption

O 3 . Explain how Media Literacy affects Decision-Making

()4 Use Media Literacy Skills to Verify Information



Media Literacy

Where does information come from?

How is it communicated?



Media Literacy

Epistemology

Institutions of Knowledge
Academia
Journalism

Government



Media Literacy

Why does media even matter?

What does media even do?



Media Literacy

Are media bad or good?

Media are tools.



Media Literacy

Learn how to access, analyze, evaluate,
create, and act using all forms of

communication.



https://namle.net/resources/

Media Literacy Education Core Principles

» Active inquiry and critical thinking about the messages we receive and create

« Expands the concept of literacy to include all forms of media

 Builds skills for all ages, through integrated and repeated practice

* Develops informed, reflective, and engaged civic participants

« Recognizes that media are part of culture and function as agents of
socialization

« Affirms that people use their individual skills, beliefs, and experiences to

construct their own meanings from media messages

Source



https://namle.net/resources/core-principles/

Key Questions to Ask When
Analyzing Media Messages

NAMLE

USING THIS GRID — Media literate people routinely ASK QUESTIONS IN EVERY CATEGORY (the middle column) as they
nawvigate the media world, Oceasionally a categary will not apply to a particular message, but in general, sophisticated “elose
reading™ requires exploring the full range of lssues covered by the ten categories. The specific questions listed here are
suggestions: you should adapt them or add your own to meet your students’ developmental level and learning goals.

Emcourage students to recognize that many questions will have more than one answer (which iz why the eategories are in
plural farm). Te help students develop the habit of giving evidence-based answers, nearly every guestion should be followed
with a probe for evidence: HOW DO ¥YOU KNOW? WHAT MAKES YOU SAY THAT? Remember that the ultimate goal |s for
students to learn to ask these questions for themaelves.

Key .
Questions
Exercise o

SAMPLE QUESTIONS

Autharship Who made this?

Why was this made? What does this want me to do?
Who is the target audience?
Who are they talking to? or Who is this for?

Who paid for this?

What actions might | take in response to this message?

How might | participate productively?

How does this make me feel and how do my emotions influence
my interpretation of this?

What does this want me to think (or think about)?

What would someone learn from this?

What ideas, values, information, or points of view are overt?
Implied?

What is left out that might be important to know?

MEANINGS ) What technigues are used and why?
Technique
How do the technigques communicate this message?
How might different people understand this message differently?
LS N What is my interpretation and what do | learn about myself from
my reaction or interpretation?
When was this made?
Where or how was it shared with the public?
Is this fact, opinion, or something else?
& REALITY

How credible is this (and how do you know)?
What are the sources of the information, ideas, or assertions?
Can | trust this source to tell me the truth about this topic?

o



Everyone should have downloaded a copy of the Key
Questions document. Now type your response to the

following in the chat:

What was something you found helpful about these
key questions?
And what did you learn about media during this

exercise?



Motivated Reasoning

Accuracy Oriented (non-directional)
Directional Oriented
Confirmation Bias

Disconfirmation Bias


https://doi.org/10.1037/0033-2909.108.3.480




Social Identity
Cultural Background
Beliefs
Values

Social Norms



Cognitive Load @

The resources we use for evaluation and critical
thinking are finite.

We cannot spend all of our resources for all
information, so we must prioritize.

What do you prioritize”?



https://onlinelibrary.wiley.com/doi/abs/10.1207/s15516709cog1202_4

Overconfidence in news judgments leads to
susceptibility to false news

4 . : ) 4 Less likely to ) 4 )
3 in 4 Americans .. : : ..
overestimate their abilit Yes distinguish Yes More likely to visit
L Y eeep between )1 untrustworthy web sites,
to distinguish between g
. legitimate and share false content
legitimate and false news
\_ false news ) \_ )
No 1
4 )

Less aware of their own
limitations

- J

Source


https://www.pnas.org/doi/abs/10.1073/pnas.2019527118

Confidence without skills to navigate the
information environment can cause costly mistakes

4 ) 4 ) 4 )
: Yes R Yes
e " "Gven 1] rorsetier beciions
G J G J - J
Nol
4 )

High Confidence and
Low ML Skills can lead to
Making Mistakes

- J



https://doi.org/10.1080/07448481.2012.726302

Media Literacy Theory of Change
Decision-making is partly logical

and partly emotional
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We need our emotions to work
for us instead of against us Wepaub

Austin 2023
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Lateral Reading

Practice lateral reading by looking up these two
organizations:

GAVI-The Vaccine Alliance

Children’s Health Defense


https://onlinelibrary.wiley.com/doi/abs/10.1207/s15516709cog1202_4

Media
Literacy

Infographic
Exercise

HOW TO RECOGNIZE MISINFORMATION

STEP 1. CONSIDER THE SOURCE

— Take time to look up a source on your phone or a new window.

—

Double check the expertise or credentials of people on social media.

L Do other reputable organizations say this source is credible?

STEP 2. EXAMINE THE CONTENT

Evaluate the claims made by social media posts.
. Does the author cite their sources? Is the information out of date?

Check across multiple sources for consistency.

STEP 3. CHECK YOUR EMOTIONS

Emotional language is meant to persuade you, not always inform.
Misinformation often uses angry and fearful messages.

Are your emotions hurting your ability to critically think?

STEP 4. ASK TRUSTED EXPERTS

. Work with and ask experts when you are not sure about something.

Health decisions are based on health, not politics.
(=)
m Ask your local doctor about vaccines and other health decisions.

THE MURROW CENTER FOR MEDIA AND HEALTH PROMOTION RESEARCH
WASHINGTON STATE UNIVERSITY



$TOP Stop Mandatory Vaccination

r

el L
—

“We followed the ambulance to the hospital. Thay ined, thay really did. A
nurse tried to lake our 5on 10 a separate rmom with coloting books and
treats that he was completely unfamiliar with. They hugged us in a
smaothering- not comforting- way, and tried (o tell us that it would be ok, |
heard tham call for a second Epi-Pen. | knedw i was hopeless. My husband
and son slood in shock. | hugged my childhood friend, the firefighter, whe
hiad comee 10 the hospital, He sad, “I'm 20 S0y, and walked away.” YWaml

Vaccines

Babies

& Maonth Old Gets T Vaccines And Dies Two
Weeks Later From "SIDS"

"Wy breasts were full of malk and rry baby was dead.”
S TOPMANDATORY VAGCINATION.COM

Lagrm Mons

Ml Ad Performance

@ Inactive
Started running on Oct 5, 2018

1K - 5K <3100
Irmprassions Money spant (USD)
Audience Breakdown
Age and Gender
Men wWoman Unknown
3%
1
i | | I
18-24 25-34 2544 4554

D A Facebook ad promoting anti-vaccine propaganda. Photograph: Facebook



Everyone should have downloaded a copy of the
Media Literacy Infographic. Now type your response

to the following in the chat:

What skills did you find helped you the most in

verifying misinformation?



Summary

Media Literacy is the ability to access, analyze, evaluate,
create, and act using all forms of communication.

Emotion and Cognition play a vital role in navigating media
environments.

Media Literacy helps you make evidence-based decisions.

Media Literacy skills are necessary to verify misinformation
and find credible information.



Post-Webinar Feedback

Please click on the link in the
chat to complete a very brief
online feedback form!
Thank you!

AN ® 1
WE WANT

YOUR FEEDBACK




Mark Your Calendars!

Media in Prevention Series

* Webinar 3: Using Media in Substance Misuse Prevention
o May 2 @ 11:30 am PDT

Visit the PTTC Website to Learn More & Register



https://www.pttcnetwork.org/centers/northwest-pttc/home

Connect with us!

Find us on the web: www.nwpttc.org
Join our mailing list: http://eepurl.com/glsDEn
Email with general questions: nwpttc-info@casat.org
Like us on Facebook: https://tinyurl.com/NWPTTC/
Follow us on Twitter: https://twitter.com/NW PTTC



http://www.nwpttc.org/
http://eepurl.com/gIsDEn
mailto:nwpttc-info@casat.org
https://tinyurl.com/PSPTTC-Facebook
https://twitter.com/NW_PTTC

Thank you!
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