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The Northwest PTTC is a partnership led by the Social Development Research
Group (SDRG) at University of Washington (UW) School of Social Work in
collaboration with the Prevention Science Graduate Program at Washington State
University (WSU), and the Center for the Application of Substance Abuse
Technologies (CASAT) at the University of Nevada, Reno (UNR).

Northwest partnering institutes share a vision to expand the impact of community-

activated prevention by equipping the prevention workforce with the power of
prevention science.
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Disclaimer

This webinar is supported by SAMHSA of the U.S.
Department of Health and Human Services (HHS) through
SAMHSA Cooperative Agreement # H79SP080995. The
contents are those of the author(s) and do not necessarily

represent the official views of, nor an endorsement, by
SAMHSA/HHS, or the U.S. Government.

This webinar is being recorded and archived, and it will be
available for viewing after the webinar. Please contact the
webinar facilitator if you have any concerns or questions.
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Housekeeping

* Q&A Pod

* For technical support email
Karen at ktotten@casat.org

* Webinar recording and
presentation slides

* Certificates of attendance
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Stacey J. T. Hust

Professor, Associate Dean of Faculty
Affairs and College Operations,
Edward R. Murrow College of
Communication
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Media, Adolescent and Cannabis
Research Group co-director

Research focus: Substance misuse and
prevention & sexual violence reduction
among adolescents and young adults.
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Jessica Willoughby

Associate Professor, Lester M.
Smith Distinguished Professor,
Edward R. Murrow College of
Communication

Media, Adolescent and Cannabis
Research Group co-director

Research focus: Use of technology
for health risk reduction among
adolescents and young adults.
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Funded
Projects

Dedicated

Marijuana

Accounts
Grant

Washington

State Dept. Of
Health

Mixed
Methods

Qualitative
In-depth
Interviews &
Focus Groups

Quantitative
Surveys &
Experiments
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Research
Mentoring

Two faculty
members

Two doctoral
candidates

Five doctoral
students

Two master’s
students

One
undergraduate




Agenda

O 1 Substance Use in the Media: Entertainment, Social Media,
* and Advertising

O 2 . Effects of Substance-Use Related Media Content

O 3 . Designing Effective Prevention Messages

O 4 . Identifying Successful Campaign Messages



" Substance Use in the
Media:
Entertainment Media,

Social Media and
Advertising
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Substance Use in Entertainment Media

Alcohol is the most common beverage depicted
In media.

The majority of main characters of popular TV
programs consumed alcohol.

TV programs popular among boys (11 to 16)
Included 21 alcohol-related incidences per hour.

Cannabis content is becoming more frequent
and more acceptable on television.
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Presentation Notes
Alcohol is the most common beverage depicted in media popular among adolescents and young adults. Additionally, television programs portray alcohol in connection with sexual activity (Bleakley et al., 2017; Flynn et al., 2015; Jensen & Jensen, 2007). A content analysis of a wide range of television programs found 16% of the televised portrayals of sexual intercourse included alcohol (Kunkel et al., 2005). More recent research, however, has found that some genres of television may contain even more depictions of alcohol-related sexual activity. Reality dating television programs, on average, depicted alcohol and sexual activity together in six scenes per hour (Kim et al., 2017).


Cannabis becoming more frequent – includes TV 14 programs (like Modern Family) and TV MA programs (Cooking on High, Netflix); Genre of movies called "stoner movies" but cannabis-related content is becoming more common even in mainstream movies.
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Substance Use in Social Media

Alcohol posts on social media

 New forms for advertising?
* Alcohol companies have developed social media
marketing strategies targeted toward young people ' | Two wrongs
» Majority of influencers have posted about alcohol don't make
« Positive content 2 right, but
« Brand visibility but not labeled an advertisement
* Minors follow these influencers

* Peer influence
« Social media and advertising exposure associated with
alcohol consumption
* Exposure to branded alcohol content associated with

negative health beliefs, intentions, and behaviors

2 margaritas
usually do
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Substance Use in Social Media

What type of cannabis-related content do you think teens report
seeing most often on social media?


Presenter Notes
Presentation Notes
Poll

Options should include:  
Posts about being high
Celebrities positively discussing cannabis
How cannabis can relieve stress
How cannabis is harmless
How cannabis is harmful
Celebrities negatively discussing cannabis
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Substance Use in Social Media

What type of cannabis-related content do you think young adults
report seeing most often on social media?
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Poll

Options should include:  
Posts about being high
Celebrities positively discussing cannabis
How cannabis can relieve stress
How cannabis is harmless
How cannabis is harmful
Celebrities negatively discussing cannabis



Substance Use in Social Media

The type of cannabis-related social media content teens and young
adults report seeing.

BEING HIGH CELEBRITY + RELIEVE HARMLESS  HARMFUL GROSS CELEBRITY -
STRESS

mleen nYA



Substance Use in Social Media

Teens report posting about cannabis on social media

Ever posted...on social media -

Cannabis related content on social media 108 31
A cannabis-related meme 84 24
Picture of someone smoking cannabis 45 13

Video of someone smoking cannabis 39 11



Substance Use Advertising

— 66

Never cry over spilt milk.
It could’ve been whiskey.

- Maverick

99 —

LONELY 04K




Substance Use Advertising

Weed Tweets ™ | *& ]
@stiliblazingtho

My first bong rip was better than my
first kiss.
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Effects of
Substance Use
Related Media



Presenter Notes
Presentation Notes
(11:50 start)


>
WSU MAC LAB

Social Cognitive Theory

!

Behavior Change

Attention |—"| Retention |—| Production | — | Motivation

Motivational Behavior
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Effects of Alcohol-Related Media Content ==

Exposure to
Objectifying
Alcohol Ads

Perceptions
of Alcohol
Ad Content

Exposure to / BACARDI Yy 3 BACARDI

Sex-Related e EST? 1862 e ESIIRE2

Alcohol
Television
Content
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Integrated Model of Behavioral Prediction

Distal variatles Quicome M .
|-Damng-'aph c beliefs anc —bi Atttuce [ Skills
variables 4 their
71 evaluations
i -Culture '
-Atttudes toward
targets. 8.9..
stereotypes and :
stigmas I Normative o kY
Perce ved : :
-Personality, moods, * > hﬂ'ﬂtﬂf;anu s - .-I Intention — » Behavior
and emotions kel
10 comply
 <Other incividual
difference variables,

e g.. perceived nsk

-Interventon/mecia \ :
exposure EHH.:.‘-HE‘!’ \ Sell-
. beliefs l efficacy

Envircnmental
constraints
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Point out:  Accounts for background variables;  this includes media exposure;  this theory identifies that behavioral intentions affect behavior; and that there are factors associated with behavioral intentions (attitudes, perceived norms, and self-efficacy) – The theory suggests that not all of these factors will be significant for every type of behavior and that certain behavior intentions will be affected by norms and/r efficacy but not attitudes. 
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IMBP: Cannabis and Social Media

* More than 80% of participants reported seeing
positive posts about cannabis
» Positive portrayals of intentions to use or actual
use
» Benefits of cannabis use
 Legalization of cannabis
* Exposure to anti-cannabis posts were less
common
* Negative portrayals of users (unproductive,
losers)
» Against cannabis legalization
* Criminal or legal consequences of cannabis use
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Pro-
cannabis
messages

Anti-
cannabis
messages

Negative
outcome
beliefs

Perceived

Intentions
to use
cannabis

T
>
WSU MAC LAB

Cannabis
use

SEUEE]
Efficacy
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Extended that survey with college students (model shown here)
-Social media paper in progress, talk about how we extended this research to include a young adult sample. Describe young adult sample and methods. Then general findings from SEM. 



Social media portrayal perceptions
associated with intentions to use

* Reports of greater exposure to positive
portrayals associated with increased
iIntentions to use

* Associations with sex-related cannabis
expectancies less clear; different for boys
and girls and men and women

* Positive content --> higher expectancies

* Higher expectancies for boys --> higher
Intentions to use cannabis

F



Social media portrayal perceptions associated
with intentions to use

* Pro-cannabis messages also influence
how young boys (13-17 years-old) think
about cannabis and sex.

* When these young boys believe that

cannabis helps with sex, associated with
Intentions to use.
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Exposure to ads with sexual and romantic
appeals effects intentions to use prior to sex

* Perceptions of what was conveyed in the
ads impacted expectancies

* Men who wanted to be more like men in
sexual condition had lower sexual risk
expectancies (wishful identification)

« Stronger intentions to use cannabis
before sex if men and women perceived
the ads suggested cannabis use
enhances sex.

* Men who perceived ads showed
Increased sexual risk reported weaker
iIntentions.
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| went to a party last weekend with some friends. I've been to a few parties
before. People seem to do some crazy things when alcohol is around!

So, at the party | drank a lot and hooked up with a guy | just met. | don't know
him well. What was | thinking?!?! I'm totally embarrassed and regret it.

'm not sure we used a condom. I've heard that after drinking, people may be
less likely to use protection. I'm going with a friend to get checked.

Good news! Everything checked out ok for me. | talked to my friend, and next

time we go out and drink, we plan to look out for each other and space out our
drinks.



Y I
- WE ARE KELSO. AND OUR KIDS SAY;

oy S
=iy k. _

Social Norms

= Should emphasize positive behavior
= Referent group is important

* Message should be simple

= Descriptive norm — actual behavior
* |njunctive norm — beliefs associated
with behavior

Important to consider graphics
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Social Norms Messaging

= Personal behaviors collected via surveys

= As a result of drinking alcohol, | have had unprotected sex. (M=3.37,
SD=2.51)

= Perceived collective norms collected via surveys

= As a result of drinking alcohol, college women have had unprotected
sex. (M=4.72, SD=1.99)

= Percent difference or t-test differences between personal behaviors and
perceived collective norms

= Should be significant, pluralistic ignorance
= Correlation between collective norm and personal behavior
= Correlation = .331**



>
WSU MAC LAB

s the biggest biad of the sesmesoer, It's at Jodfe's fracesnity ard he bas pre-gamsed
by Bsdlorrilured]. Ha B peling ety ok GF Ehis pesand. Soimescei vl B ha
a bt of a boel with shosa up: Evan. &t a party last week, Evan and fohn pot
b it amd it seems e alchoogh nesither of them are confrontacional people,
Uheiry el Bt e veess e 1o drink ared finn can't bee chin oo oo WWhars bunemy
it peopls doagree about who vtarted it st time or what the dispute was about
fr‘.]t-?rnit'!,i mambers e Che Sormes w3y that joden haed aed scameabing precuy medind up o Evan o whila
have not gotten into ago. fohn is refuctant to fight bur. knowes thag if ic did get heated again his fraternity
e e X Ercaieesrs wenadd have bes back. The wheode scene s beginning oo look like a ool fran
@ hght afa F"’i.rt}" a5 a e Hosvseeir & recent dursry foumd that B9 of WSLY Tratermnilty ivesmmib-ers
result of drinking too hawe ot gocten nto a physical fighe aca party as a resale of drinking oo
= % i gt msch aboohal ™ john inaly et o vwith Evan sround (P Eoes el divink galds amnd
much alcohol. thury glarsced a1 wach ctbrer, Evar foobed like b hacl hacd & e goo marey o veell, and
ez stepped up with rased opebrows_“WWhats up!™ Evan asked. john’s brothers. were
ey B Sae il Feb and Evin vesishd Latthe e soors Ehis B~ S0, el imdich fmden,
said jobwm. Jokn just figuned it wasn't worch it and didn't sngege Evan. He thought,
“ig's @ pargy” amd irvoesd) irsciged) Bamn oo play @ garess of Beer pong.  Evarytbing was



Presenter Notes
Presentation Notes
“74% of WSU fraternity members don’t feel the need to use their power over others to be a man.”


Designing Effective
Prevention

Messages
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Hierarchy of Effects

Purchase
Conviction

Preference
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Presentation Notes
Focus on first understanding where your target audience is and this allows you to identify where you need to start to move them up the "stairway."  Acknowledge that "Liking" here was conceptualized prior to FB and Twitter, and this hierarchy may need to be reconceptualized to consider the changes that are likely the result of social media.
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Stages of Change

= Transtheoretical model
= Precontemplation
= Contemplation
= Preparation
= Action
= Maintenance
= Termination
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Stages of Change

= Precontemplation

= No intention to
take action within
6 months




Stages of Change

= Contemplation

UK DUTY PAID

UNDERAGE

= |ntends to act within
the next six months

FROHIBITED

74

-
-

&

‘:’-;.l -

,

P
S

el

AL
4

Wre

>
WSU MAC LAB

Made in the EL undasr sutharnty

SALE of Philip bormis Products 5.4

BEALITIFLIL
By as54gl

24

Meuchdisl, Switrerdand



E -

>
WSU MAC LAB

Stages of Change

= Preparation

» |Intends to act within the
next 30 days and has
taken some behavioral
steps in this direction
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Stages of Change

= Action

= Changed overt
behavior for less
than 6 months
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Stages of Change

= Maintenance

= Changed overt behavior for
more than 6 months

= Termination

= No temptation to relapse and
100% confidence
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Stages of Change

= Transtheoretical model
= Precontemplation
= Contemplation
= Preparation
= Action
= Maintenance
= Termination
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Theories based on emotional responses

= Emotional v. logical appeals (either can be effective
If adaptive)

= Appraisal theory

= Simple messages tend to be most persuasive
= Emotional messages are drive arousing

» | ogical messages are cognition arousing
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Fear appeals

& TIF FROE &
FORMER
SMOKER

» Negative information can be
more memorable and
persuasive than positive
information

= Can be difficult to use
effectively

= |t's critical to know the audience

» Consider age effects, level of
fear, physical v. social fear

» Efficacy important component
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Elaboration likelihood model

= Two routes to persuasion
= Central
= Peripheral

= Routes are influence by motivation and ability

Peripheral Central
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Emoji and elaboration
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244 likes

incaseyourecurious QUESTION: |s a condom
necessary for oral/anal sex? ANSWER: You
should use a condom during oral/anal sex.
Consistent and correct use of latex condoms
during oral/fanal sex reduces the risk for HIV
and STls,

A QB O ~&

© Instagram vV © Instagrom

ICYC  incaseyourecurious

ICYC incaseyourecurious

319 likes

incaseyourecurious QUESTION: Is a condom
necessary if a female is on her period?
AMSWER: A condom is necessary when a
female is on her period. Women can become
pregnant when they are on their period and
latex condoms provide the best protection
against many STls including HIV, the virus that
causes AIDS.

A Q ® 9O ~o
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Short, Simple
Message on the

Photo for
Instagram
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COUGS PARTY SMART. Like Jenn, a majority of
WSU sorority women eat a full meal before they
drink alcohol.

BN 2 ASSSSTEENT



ldentifying
Successful
Campaign

Messages
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In this last segment, we are going to talk about how to identify successful campaign messages. 


Social Cognitive Theory

Votivational Behavior

—* Attention

Characters,
Setting,
Relevance

—> | Retention

— | Production

Repeat
message,
Multiple
Sources

Transitional
characters,
Adoption of
Preferred
Behavior
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A

— | Motivation

Rewards for
Positive Behavior,
Punishment for
Negative
Behavior

!

Behavior Change
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Narrative or non-narrative messages

Which type of message do you think would be more effective at
changing attitudes and behavior?


Presenter Notes
Presentation Notes
Poll: 
Option should be Messages told in a story like format; Messages that are fact based without a story; I have no idea; It depends!


Narrative vs. Non-Narrative Messaging Aimed at
Cannabis Use During Pregnancy

/ St - . . - - \ Nt - ‘ o e oo
N When you are pregnant, the / \ Giving up marijuana

when pregnant can keep
THC away from your
developing baby.

things you consume, like
caffeine, can travel travel
from your blood to your baby
through the placenta.

¢

THC, the substance that
makes you feel high
when you use marijuana,
also crosses the placenta
and can reach the baby.

Condition 2.1.1. Non-narrative cannabis science message on the relationship between THC and the placenta.



Crafting gendered social norms messaging

< Notes ©
My new friend Taylor had been trying to make When asked, most WSU male students
new friends. Last weekend Taylor was invited said they don’t have unprotected sex

to a party. even after drinking®*
Taylor had been to a few parties before. One
thing he noticed was that people sometimes
make decisions he wouldn't usually when
alcohol is involved.

So, at the party Taylor drank a lot and hooked
up with someone he just met. Now Taylor's a
little anxious and regretting it.

*Based on the data from 229 students surveyed in Fall 2021



Pilot Testing a Cannabis Awareness Program

Cannabis in
Washington
State
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Post-Webinar Feedback

Please click on the link in the
chat to complete a very brief
online feedback form!

Thank you! "
A - -
WE WANT

YOUR FEEDBACK




Connect with us! G

Find us on the web: www.nwpttc.org
Join our mailing list: http://eepurl.com/glsDEn
Email with general questions: nwpttc-info@casat.org
Like us on Facebook: https://tinyurl.com/NWPTTC/
Follow us on Twitter: https://twitter.com/NW PTTC
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There are MANY ways to connect with us to access our services!  
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http://www.nwpttc.org/
http://eepurl.com/gIsDEn
mailto:nwpttc-info@casat.org
https://tinyurl.com/PSPTTC-Facebook
https://twitter.com/NW_PTTC
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Thank you!
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