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The Northwest PTTC is a partnership led by the Social Development Research 
Group (SDRG) at University of Washington (UW) School of Social Work in 
collaboration with the Prevention Science Graduate Program at Washington State 
University (WSU), and the Center for the Application of Substance Abuse 
Technologies (CASAT) at the University of Nevada, Reno (UNR). 

Northwest partnering institutes share a vision to expand the impact of community-
activated prevention by equipping the prevention workforce with the power of 
prevention science. 
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Let’s Chat.

What brought you here 
today?



Alcohol-related deaths for white 
women ages 35-54 has more 
than doubled since 1999
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Women & Alcohol

• 43,375 alcohol-attributable deaths each year for women

• Over 1 million years of potential life lost due to 
excessive alcohol use 

• Nearly 50% of all adult women report drinking in past 30 
days

• 13% report binge drinking in past month

• 25% binge drink monthly 



Women & Alcohol

• For the first time, women are binge drinking more than 
men on college campuses



Alcohol Affects Women Differently than 
Men

• Women absorb more alcohol than men and take longer 
to metabolize it

• Drinking the same amount, women have higher BAC 
than men

• Immediate effects of alcohol occur more quickly and last 
longer than men

• Makes women more susceptible to long-term negative 
health effects of alcohol compared with men 



Liver disease

Quicker cognitive decline and brain shrinkage

Increased risk of heart damage at lower levels of 
consumption 

Breast and other cancers

Sexual violence

Fetal alcohol spectrum disorders

Miscarriage, stillbirth, premature delivery, and sudden infant 
death syndrome 

Larger increases in alcohol-related emergency department 
visits, hospitalizations, and deaths in the past 20 years

Unique Health 
and Safety 

Risks



TRENDS IN ALCOHOL USE



Alcohol Consumption Patterns by Developmental 
Period, Gender, and Age Cohort 



Rate of alcohol-related deaths increased 25.9% in 
2020 (27.3% for females; 25.1% for males)

29.8% increase for young people 16-20 (from 257 to 
333)

Monthly Alcohol-Related Deaths Among 
People 16 Years and Older



Rates of Binge Drinking in the Past 2 Weeks Among Male and 
Female 8th, 10th, and 12th Graders and College-Age 

Students: 1991–2019 MTF Data



Past month alcohol use by 12th graders

Drunk in past month
Males – 17.2%
Females – 17.4%

Drank in past month
Males – 29.8%
Females – 28.5%
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Poll
Was any of this surprising to you?

Yes
No



WHY DO WOMEN DRINK?



• Stress

• Anxiety

• Depression

• Coping mechanism 

Mothers with 
children under 5 
increased their 
drinking by more 
than 300 percent 
during the pandemic.



MARKETING



Effects of 
images of 
women in 

alcohol ads

• Researchers in San Jose, CA looked at density of 
alcohol ads featuring Latinas in their city

• Controlled for:

• Ethnic composition of the block group where 
victimization occurred

• Socioeconomic characteristics of the area

• Population and residential stability

• Race- and gender-specific measures of poverty 
and unemployment

• Alcohol availability (density of outlets)

• After controlling for all these other variables, found 
that density of ads featuring Latina models had 
significant effect on levels of sexual violence among 
Latinas and non-Latina females

• Researchers’ conclusion: “In general the results of 
these analyses are supportive of the notion that 
advertising content plays a detectable role in sexual 
violence.”
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Selling Women’s Bodies



Female Celebrity Endorsements



“Women’s Rights”



Digital Media



PRODUCT



Low Calorie Alcohol
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“Natural” and Organic Alcohol



Wine for Women



It Doesn’t End with Wine



“Mommy Wine” Accessories



Other Accessories



PRICE
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HOLIDAYS



What Women Want?



CULTURE
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Playdates and Happy 
Hours



INHERENT 
CONTRADICTIONS



Supporting Breast Cancer Research



THE MEDIA NARRATIVE



title



title



title



title



title



Poll
What was most surprising to you?

Marketing
Price

Product
Culture
Media



WHAT CAN WE DO?



Structural and systemic changes at the population 
level can have the greatest impact on health

As adapted from Frieden 2010 by David Jernigan PhD, Boston University School of Public Health

Alcohol Education, 
counseling, SBIRT

Evidence-based 
treatment, medical 

interventions

Population-level access to 
treatment and SBIRT, strong 

media campaigns

Remove dangerous products (e.g., AEDs), 
increase alcohol excise taxes, reduce 

alcohol outlets, restrict and reduce alcohol 
marketing, social host ordinances

Reduce poverty, increase education and employment 
opportunities, improve human rights

Requires most
political will

political will

Largest impact

Smallest impact

SBIRT: Screening, brief intervention, and referral to treatment; AED: alcoholic energy drink

Requires least



•

Treatment

Women endure mental and emotional 
challenges unique to them

• Social stereotypes and gender 
expectations

• Gender specific trauma

• Gender-specific support groups

• Addressing sexual assault, pregnancy, 
etc.



Recovery



Price

• National alcohol tax 

has not increased 

since 1991

Since 1970:

• Beer tax declined by 

66%

• Wine tax declined by 

71%

• Distilled spirts tax 

declined by 70%

Advertising Standards

Self-regulated

“Beverage alcohol 

advertising and 

marketing materials 

should not contain any 

lewd or indecent 

images or language.”

Prevention – Policy 



Place

• At kinds of stores sell 

these products?

• Where within a store 

are these products 

sold?

Product

• What exists in your 

community?

• Alcohol and cancer 

warning labels

Prevention – Policy 



Let’s chat.
What can we do?



INTERNATIONAL CERTIFICATION & RECIPROCITY 
CONSORTIUM

Exam Candidates, Certified Professionals, IC&RC Representatives

Prevention Domains: Public Policy and Environmental Change, 
Professional Growth and Responsibility 

or hours toward Drug Education. 

internationalcredentialing.org



asparks@seiservices.com

Questions?



Thank you! 
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